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• Body image distress (BID) is prevalent in adolescent 
and young adult (AYA, ages 15-29) cancer survivors 
with long-term quality of life implications but few 
recommended treatments.1 

• While engaging in a writing intervention, AYA cancer 
survivors shared their experiences of BID with candor 
in follow-up interviews

• We present a reflexive thematic analysis embedded 
in phenomenological methodology of this content to 
further explore BID in AYA cancer survivors.

• Evaluating an EW intervention for BID in 
multiple scenarios (group setting, while on 
active treatment)

• Prioritizing trauma-informed care as a model 
for structuring AYA cancer survivorship care.

• Continued utilization of AYA cancer survivors 
as advocates for addressing gaps in care. 

1. Lehmann, V., et al. (2015). Body image in cancer survivors: a systematic 
review of case-control studies. J Cancer Surviv, 9, 339–348

2. Harris M., Fallot R.D. Envisioning a Trauma-informed Service System: A Vital 
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Can you tell us how body image distress may have started 
for you in your cancer experience? 
Probe: Did this pre-exist your diagnosis? Did it change 
during treatment or after treatment was completed? 

Would you recommend writing to a friend who may have 
similar body image distress? 
Probe: If you could design a program that supports 
adolescent and young adult cancer survivors with body 
image distress, what might that look like? 

Example End-of-Study Interview  Questions 

• In retrospect, this study modeled trauma-informed care (TIC) across the entirety: from recruitment, weekly calls 
with participants, and the end of study interviews.

• Principles of safety, trustworthiness, transparency and empowerment shaped the study; as well as a flexible 
structure, an emphasis on participant storytelling, and consistent researcher voices across each phase of the study.

• This experience suggests a TIC approach in research encounters with AYA cancer survivors to improve the depth 
and candor of responses, as well as provide opportunities for healing among participants during a study. 
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In keeping with TIC principle of collaboration, we 
highlight the desires expressed by AYAs: 

Trauma-Informed Care: an Impactful 
Intervention in Qualitative Research

Early Generation Coding 

27 AYA cancer survivors with BID engaged in a writing 
intervention designed to mitigate these symptoms 

24 AYAs engaged in follow-up interviews and 
discussed the BID experience  in detail 

Reflexive thematic analysis of interview content to 
generate themes with potential  clinical implications 

Early coding resulted in the identification 
of multiple subthemes related to BID 
that persisted across interviews. A subset 
of these is shown here:
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